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Abstract. The current global direction of thinking in the field of media literacy and information
literacy aims towards the fact that media literacy in society begins with the promotion of media
literacy in the audiences of children and young people. The article is dedicated to various
aspects of the project “Media literacy and information literacy classes in educational institutions
of the eastern border regions of Latvia” of the Ministry of Culture of the Republic of Latvia, —
a study of value to the Latvian society, implemented in the autumn of 2022 by the teaching staff
and researchers of the Department of Communication Studies, the Faculty of Social Sciences
of the University of Latvia. In the current complex geopolitical situation, the project initiative
is highly topical, focused and purposeful, because the attitude towards the Russia’s war in
Ukraine at the eastern border of Latvia is ambiguous amongst different audiences, even within
the audience of pupils. The voluminous, content-rich presentation reached almost 1000 pupils
of 21 schools along the eastern border of Latvia.
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Introduction

The UNESCO global conference “Internet for Trust”, which took place at
the end of February 2023 in Paris, has yielded an important conclusion - that
media literacy should be taught to different age groups in different ways (one
size does not fit all), and the most important thing is to focus on the audience of
children and young people, because media literacy in society starts at this level.
The conference panel, which was dedicated specifically to teaching media literacy
to children and youth audiences, recommended that schools should attract young
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people who are themselves organic social media users as guest speakers to teach
media literacy.!

The teaching staff and researchers of the Department of Communication
Studies at the University of Latvia Faculty of Social Sciences have made a signif-
icant contribution to the promotion of media literacy in Latvian schools over
the past year. Last autumn, a project by the Ministry of Culture of the Republic
of Latvia “Media literacy and information literacy classes in the educational insti-
tutions of the eastern border regions of Latvia” was successfully implemented.
Within the said project, the researchers — Laura Ardava-Abolina, Klinta Lo¢mele,
Anastasija Tetarenko-Supe, Velta Skolmeistere, Viktorija Tkacenko, Raivis Viliins
and Kaspars Licitis organised classes for 993 pupils from 21 schools located
in the territory adjacent to the eastern border of Latvia. The comprehensive
presentation, developed by assistant professor and well-known media literacy
expert in Latvia, Klinta Lo¢mele, was aimed at improving the media literacy
and information literacy of ninth- to twelfth-grade youth in Latgale schools in
the context of Russia’s military operations in Ukraine, countering the spread of
disinformation, promoting its recognition and identification of the obvious risks.

Communication with Latgale schools and active planning of classes commenced
at the beginning of the academic year 2022/2023. In total, almost 40 schools were
approached. For the most part, school administration and teachers responded
positively and welcomed the project initiative, stressing that they also devoted
a lot of attention to teaching media literacy to pupils on a daily basis. However,
there were also refusals from some schools on the grounds that “the topic is
overly politicized”, “there are some pro-Putin students in the class”, or the reluc-
tance to cooperate as such was expressed indirectly by not giving an answer or
delaying it. This confirmed the necessity of the project, the need for the right
focus and the appropriate moment of project implementation even more persua-
sively, because the attitude towards the Russian war in Ukraine in the territories
adjacent to the eastern border of Latvia is certainly ambiguous even amongst
the audience of pupils.

Methodology

At the beginning of the autumn semester of 2022, the researchers of the project
“Media literacy and information literacy classes in the educational institutions of
the eastern border regions of Latvia” searched for the schools located in the terri-
tories adjacent to the eastern border and retrieved their contact information using
the social network of schools Mykoob.lv. The researchers contacted these schools

1 More about the conference — on the UNESCO website: https://www.unesco.org/en/
internet-conference
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and planned the classes (the lessons). Almost 40 schools were approached, and
the classes in form of guest lectures were conducted in 21 schools, reaching
993 pupils. An important task of the guest lecturers at the conclusion of each
class was to obtain feedback from the pupils. After each class, the pupils were
asked four simple but important questions and invited to raise their hands, if they
wanted to answer in the affirmative: 1) Did the pupil like the class? 2) Would
the pupil like to attend similar classes in the future? 3) Did the pupil know what
the media literacy was previously, before the class? 4) What new, memorable
things did the pupil learn? The last question was an open-ended one, providing
an opportunity for the pupils to give their answers verbally.

Latvia’s eastern border, problematic aspects and media literacy

The eastern border of Latvia is considered to be a part of Latgale region,
located along the border of Latvia with Russia and Belarus. One of the most
problematic aspects concerning the residents of this region has been the influ-
ence of the Russian media and the discourses created by them, which has even
resulted in many of these inhabitants living in the Russian information space.
With the beginning of Russia’s war in Ukraine, this problem acquired the dimen-
sions of a national security issue.

Latvia in general faces medium-level risks pertaining to media pluralism,
although media policy in Latvia is oriented towards media pluralism. Media
choice in Latvia is largely determined by ethnic group and geographical factors.
Representatives of different ethnic groups in Latvia acquire their daily infor-
mation from different sources; Latvians generally trust and use the media in
Latvian, whereas the Russian-speaking inhabitants have preferred the TV chan-
nels controlled by the Russian government. The war of Russia in Ukraine has
affected Latvian media environment, as the broadcasting of several Russian tele-
vision channels has been officially banned in Latvia. The media environment in
Latvia has always been divided into two information spaces (Media Pluralism
Monitor 2022).

As the geopolitical situation grew complicated, work and time spent with
the school audience became essential, because media literacy in society begins
here. Media literacy serves as a form of educational mediation that guides young
pupils to consume the media critically and wisely. Over the years, media educa-
tors have developed different approaches to media literacy education. There are
at least five media-literacy education approaches adopted by media educators in
different countries and at different stages. The approach of inoculation aims at
protecting young people against negative media messages. The critical analyt-
ical approach teaches young people to deconstruct the hidden ideology and
the values of media messages. The media arts approach emphasises enjoyment
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of the media. Media production and consumption are regarded as an interesting,
creative, participatory approach. Social participatory approach focuses on
letting active citizens play a constructive role in media democracy, whereas
reflective media production approach is the combination of critical analysis
and production. This approach stresses the importance of respecting young
pupils’ subjective media experiences and social backgrounds, allowing pupils to
try producing and examples of media content themselves, on the basis of their
own everyday life perspectives (De Abreu et al. 2017, 1-2).

Guest lectures within the project “Media literacy and information literacy
classes in the educational institutions of the eastern border regions of Latvia”
correspond to the critical analytical approach, as they aim to teach the audience
of pupils the different ways and techniques of recognizing misinformation.

Results

When giving feedback at the end of the classes, the overwhelming majority
of pupils found the class to be simultaneously valuable and interesting. 74% of
the surveyed pupils responded that they liked the classes, 65% wanted similar
classes in the future, while only 22% of the surveyed pupils answered that
they previously (already) knew what media literacy was. The pupils noted that
the most valuable newly acquired knowledge was related to deep fakes, hate
speech, the possibility to check the authenticity of images on the Internet, as well
as the operation of the Tik Tok algorithm — a process concerning the media plat-
form of great popularity amongst the pupils themselves. In the class, the pupils
also learned that “information on the Internet cannot be trusted”, “information
must be verified”, “videos can be faked”, “Tik Tok has a lot of false information”,
“that there are specialised fact-checking organizations”, “that deep fakes are
created with the help of artificial intelligence”, “before sharing some kind of
a post, you need to evaluate the information”.

The variety of attitudes towards the war in Ukraine in the schools of the Latgale
region was extremely diverse — from openly unkind attitudes all the way to
the presentation of homemade thank-you gifts in the colours of the Ukrainian
flag. Thus, for example, lecturer Anastasija Tetarenko-Supe visited five schools
in Rezekne. She experienced regional border issues and problems both in
the audiences of pupils and teachers. She discovered the presence of an opinion
“everything is not so clear-cut” in the young people’s attitude towards the current
events — what is told in educational institutions and Latvian media often confronts
what the children hear at home in conversations with their parents. Individual
pupils and also an individual teacher questioned the work of Latvian journal-
ists, saying that journalists did commissioned work, that they were paid for
publishing a certain type of information, and made other similar statements.
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Kad ari skoleniem
"viss nav tik viennozimigi"

Latgales skolas petnieki saskaras ar jauniesu dazado attieksmi pret Krievijas iebrukumu Ukraina

ILZEKUZMINA

"Prite dafkdrt ir parak
slinks, lai fltrétu informs-
cifu, un ticki tadoc britos
mis camicdz dezinforma-
cija,” tads ir viens no bridi-
najumiem, ko pauf komu-
nikicjas zinitnes magistrs
Kaspars Licitic. Vigé i viens
no cefiem pétnickiem, kar
Kultiras ministrijas (KM) un
Latvija Universitites (LU)
sadarbibas projekta "Medij-
pratiba: un_informicijpra-
tibac nodarbibas Latvijas
austrumu picrobefas regio-
nu macibu iestades” ietva-
ros devés uz Latvijas piero-
bezas skolam, lai rundtu ar
choleniem par medijpratibu
un_informacijpratibu. No-
darbibas notika 21 ckold, ta-
jas piedalijar 993 skoleni no
9. idz12. klasei.
Medijpratiba ir viena no
prasmém, kas loti nepiecic-
fama misdienu cilvekam.
Jo seviski Bobrid, kad notick
karg Ukraing, un caistiba ar
to ir daudz dezinformacijas.
Tacu, lai veicintu sabied-
rbas vienotibu, nodarbi-
bas Hek runits ari par naida
runu: ar ko t ir bistama un
kipEc ticki fobrid biitu ipafi
jaizvairas no kida aizkarsa-
nas, pieméram, tautibas dél.

Uzkeras pat pétnieki

"Latvijas Avize” bija kit
viend no #5dim nodarbibam
Preilu Valsts gimnazija, kur
medijpratibu apguve pieda-
Iijas 11. klases skoleni

Ki viens no bistamika-
jiem dezinformacijas izpla-
titajiem Sobrid ir jauniedu

Lacplésa diena Preilu Valsts gimnazij
T

ILZES KUZMINAS FOTO

verté. Tomér ari K. Liclti iz-
brinijiz kida ckolfna jauts-
jume, kipéc Latvija vispdr

Ukrainaz pusé,
bet petnicks to labprat iz
skaidrojis.

V&l viena projekta pit-
micce, LU komunikaeijas zi-
nitpu doktora grada pre-
tendente  Anactasija Teta-
renkoSupe Latvijas Avi-
zei” atllija, ka vina bijusi
ari mozaknmtautibu ckolis,
un atsevifkos gadijumos na-

. cies secinat, ka tur ckolfni
| ne vienmér picksit valste no-

stjai par karu Ukrain, par
Krieviju ka agresoru. Nebijis
gan 15, ka ckoleni atklati at-
balsta Kricviju, tau vairik-
kart no vipu puses izshang-
jis, ka "viss nav tik vienno-

“Tas, ka jaunicéi nevairas
paust savu atgkirigo viedok-
ki, varétu liccint par vigu
stingru parliccibu un no-
teikta viedokla domingsa-
nu ateeviflie skolénn gru-
Ppéis,” sccindjusi projekta pét-
nicce. “Tapéc sadas nodarbi-
bés lidztekus piemériem par
Krievijas istenoto dezinfor-
méciju ir jabiit gataviem at-
13t rundt ari par citim in-
formativajd kard icsaistita-
j@m pusém, jo pretja gadi-
jums ckolEnu un atsevizkos
gadijumos ari  pedagogu
spja usticétics un icklausi-
ties stAstitajd samazings, ie-
stijotics noraidoda un visu
stistito apEauboi pozd.”

vél kada nianse: kaut A-
Tetarenko-Supe runija lat-
viski, choléni izteikufies
krieviski. Pétnicce tam nav
icbilduci, baZfjotics, ka cits-
di vispar nekada canuma ne-
saniks.

Atlldriba starp latvieu
un krievu cholim bijusi art
tada, ka latvicfu cholis cho-
lotiiji uztictjas projekta lek-
toriem, atstdja ar ckoléniem
vinus vienus, bet krievu cho-
Iis nodarbibas laika klat
bija ari pedagogi.

Joprojam liela
Krievijas ietekme

Ticdi picrobezaz cholz-
niem i acija par me-
dijpratibu visvairik vajadzi-
ga tapec, ka ticdi austrumn
picrobeza Krievijas medi-
ju ictekme joprojam ir vis-
liclaka, chaidroja K. Licitis.
PiemEram, Kricvijas televi-
zija, neraugotics uz ailie-
sumiem, daviet joprojam

Figure. Screenshot of the press publication of a journalist of “Latvijas Avize” newspaper on
one of the guest lectures at the Preili State Gymnasium. Lecturer Kaspars Licitis during his
presentation

In her turn, the visits of lecturer Klinta Lo¢mele in four schools around Balvi
generated a pleasant sentiment. At the school in Rugaji, after the presentation she

received hand-made wrist warmers in the colours of the Ukrainian flag as a gift.

She values this as a very touching experience, because it was a specially prepared
greeting of a warm, symbolic character — the warmth of the hands and thoughts
about Ukraine were invested in making the gloves, including the consideration
for Ukrainian people and their struggle for independence. Klinta Lo¢mele stored
the present on the shelf as an emotionally valuable souvenir, but this gift also
been useful in practice — in autumn, before the start of the heating season, while
working at the computer, it warmed the wrists.?

2 More about the emotions engendered during the project: Ardava-Abolina, L. (2023).

Medijpratiba — vienotai realitates izpratnei skolénu vidi [Media literacy - for a unified

understanding of reality among students]. Avantira, 16, 14-15.
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In general, the project’s activities received positive media coverage on both
national and regional media, including the periodicals, e.g., “Latvijas Avize”, in
the afternoon broadcast “Pécpusdiena” by the Latvian Radio, in Latgale regional
paper “Latgales Vietéja Avize”, “Rézeknes Vestis” in both Latvian and Russian-
language issues. It is significant that Ilze Kuzmina, a journalist of “Latvijas Avize”
newspaper, participated in one of the guest lectures in order to reflect this event
in her report. The respective lecture took place on Lacplésis Day (a celebration
dedicated to Latvian National Armed Forces) at the Preili State Gymnasium.? It is
significant that as the coverage of the project in the media increased, the schools’
trust in this initiative did likewise, therefore it can be concluded that the media
heightens the perception of reliability and trust of various activities in the society.

Conclusions

The project “Media literacy and information literacy classes in the educational
institutions of the eastern border regions of Latvia” can be assessed as highly
effective, because the attitude towards Russia’s war in Ukraine on the eastern
border of Latvia is really ambiguous even among the schoolchildren. Pupils use
thinking frameworks that are likely to be acquired from their families or inde-
pendent media consumption.

The diversity of collective memories and attitudes towards the war in Ukraine,
which prevails within the schools of Latgale region, is further confirmed by
the different attitudes that the project researchers received from communication
with the schools. However, for the most part, the attitude of school principals and
teachers was positive. They admitted that they also paid a lot of attention to these
topics on a daily basis. A positive response was corroborated by the requests of
several teachers to receive the project presentation for future use in the learning
process, as well as the desire to combine classes, to give the opportunity for this
presentation to be heard in the school assembly, thus gathering as many pupils
as possible.

An important conclusion about the management of this project is that
a well-considered and timely information campaign plays a very crucial role in
successful implementation of the project. Gradually, as the coverage of the project
in the media gained momentum, the schools’ trust in this project initiative also
increased, therefore it can be concluded that the media reenforces the perception
of reliability and trust of various activities in the eyes of the society.

However, the war in Ukraine continues, and so do the opportunities for
researchers to promote media literacy. The work of promoting media literacy

3 Kuzmina, I. (2022). Kad ari skoléniem “viss nav tik viennozimigi” [When all is not as
“unequivocal as it might seem” with the students]. Latvijas Avize, Nov. 22, p. 4.
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in the schools of Latvia will by no means cease. Teaching staff and researchers
of the Communication Studies Department of the Faculty of Social Sciences of
the University of Latvia from September 2023 to May 2024 will implement an even
larger project of the Ministry of Culture — “Media Literacy Classes in Latvian
Educational Institutions”, which envisages performing extensive media literacy
training for pupils throughout Latvia, augmenting the team with the teaching
staff of Vidzeme University of Applied Sciences. The aim of the project is to
provide classes in Latvian educational institutions, promoting young people’s
media literacy and information literacy, raising awareness of disinformation,
information security, new information technologies and innovations, algorithms
and other topics. The aim is to visit 80 Latvian schools in less than a year.

This project, with its format of guest lectures and the goal of reaching as
many pupils as possible in each of the schools, fits into the critical analytical
approach to teaching media literacy. Still, it should be taken into account that
in the literature of media literacy, the following processes are manifested and
focused on reflective media production approach that combines the critical anal-
ysis and production of media content from the perspectives of thr pupils’ daily
lives. Notably, this approach requires systematic work amongst numerically small
pupils’ audiences and is incomparably more time-consuming. Let this approach
serve as a target for future projects.
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